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Laey Game Change

CBI : Commitment based Incentive
CEME / ErtosTHim)

nzLm “ BEEKE, 327 fth?&, FEiE, mEAD “ IMPACT ”
attainment of REVENUE contribute TO TEAM, BUSINESS, CUSTOMER
accelerate and win MARKET SHARE . contributions to the SUCCESS OF OTHERS
CUSTOMER / PARTNER Relationship and Success build on the WORK, IDEAS, EFFORT OF OTHERS
KK / Org BUSINESS PRIORITIES Career / Skills Development
360-degree feedback

RBI : Revenue based Incentive

(EraEEE : 5T8N)

Basic salary
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% E1B(ES . Growth Mindset (FREEM)
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